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INTRODUCTION
GlED G

A structured approach to
planning, creating, distributing,
and optimizing content to

achieve specific goals.

It helps build brand 1dentity, engage
the audience, and drive measurable
results.
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UNDERSTANDING THE
AUDIENCE

« Who are they? (Demographics,
interests, behaviors)

Content should be designed
to meet audience needs
and preferences.

- What problems do they have?

« Where and how do they consume
content?




DEFINING
OBJECTIVES

« Increase brand awareness

« Drive website traffic

« Generate leads & conversions

- Improve audience engagement
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Increase engagement by 25%
in the next 3 months through
interactive content.




CONTENT TYPES

b james amplified media DIFFERENT TYPES FOR DIFFERENT PURPOSES:

High engagement, storytelling.

High engagement, storytelling.

Quick and visually appealing.

Builds authority and trust.

MIX FORMATS TO REACH A BROADER AUDIENCE.



b james amplified media

CONTENT CREATION PROCESS

THE 4-STEP PROCESS:

Define topic, goals, and format.

Create high-quality, audience-focused content.
Ensure clarity, accuracy, and consistency.

Choose the right platform for maximum impact.
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CONTENT
OPTIMIZATION

HOW TO ENHANCE CONTENT IMPACT:

Proper keyword usage and structure.

Replying to comments, fostering iteraction.

Visually appealing and well organized content.




CONTENT

DISTRIBUTION

WHERE SHOULD CONTENT GO?

O — Website, newsletter, blog.

O m Guest posts, influencer mentions.

REPURPOSE CONTENT ACROSS DIFFERENT PLATFORMS
TO MAXIMIZE REACH.




e CONTINUOUS

IMPROVEMENT

HOW TO EVOLVE YOUR STRATEGY:

@ Monitor audience feedback and trends.

@ Experiment with new formats and approaches.

@ Adjust content based on insights from data.




KEY TEMPORIBUS AUTEM
QUIBUSDAM
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod
E LEM E ‘ \—‘ T S tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo

TO INCLUDE

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

< Dates > < Platform > < Formats > < Captions >

Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Sed do consectetur adipiscing elit. Sed do consectetur adipiscing elit. Sed do consectetur adipiscing elit. Sed do
eiusmod tempor incididunt ut eiusmod tempor incididunt ut eiusmod tempor incididunt ut eiusmod tempor incididunt ut

labore et dolore magna aliqua. labore et dolore magna aliqua. labore et dolore magna aliqua. labore et dolore magna aliqua.




CONTENT PILLARS

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod tempor CONTENT 01
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua.

CONTENT 02

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua.

CONTENT 03

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua.

CONTENT 04

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua.




PLANNING AHEAD

MONTHLY OR QUARTERLY
STRATEGY

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

01 January « Lorem ipsum d.ol.or .sit arr.let
« Consectetur adipiscing elit

« Sed do eiusmod tempor incididunt

02 February « Lorem ipsum dolor sit amet

« Consectetur adipiscing elit
« Sed do eiusmod tempor incididunt

03 MarCh « Lorem ipsum d.ol.or .31t an.let
« Consectetur adipiscing elit

« Sed do eiusmod tempor incididunt




WEEKLY

BREAKDOWN

SAMPLE CONTENT
MAP
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Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do eiusmod

tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam,

quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo

consequat.
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TIPS TO STAY
CONSISTENT

BATCH CONTENT,
AUTOMATION

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.




CONCLUSION

KEY TAKEAWAYS:

@ Understanding your audience is crucial.

@ Content must have a clear purpose and be optimized.

@ Measuring performance leads to continuous improvement.

@ Implement and test the strategy.

@ Track and analyze performance.

@ Refine and optimize content regularly.




